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Media Specifications for Features & Profiles




Y E COVER IMAGE

Min. Dimensions: 2550x3300 (300dpi)

PHOTO SUBMISSION: (required)

e portrait orientation

e highest resolution file
e min. 1” headroom

e center of frame

e color only (no black & white)

VIDEO SUBMISSION: (optional)

e Youlube embed link
e b-roll / vignette style
¢ 1” headroom

e center of frame

See example here.



https://millennialmagazine.com/2021/08/17/newly-single-jack-morris-wants-to-know-do-you-travel/

0\ E EDITORIAL IMAGES
Money. Miami.

Motherhood. Camila

Coelho Is Living The

LANDSCAPE: Dream With her popularity at an all-time high, Coelho launched the Camila

. . . 5 Coelho Collection (CCC) in 2019- a namesake fashion brand,
Min. Dimensions: 3300x2550 (300dpi) i —
! PREMBEr 0l immediately followed by an all-natural skincare line, Elalux, during the

Pandemic with her husband, Icara Brenner. While timing proved risky
for the venture, Coelho and Brenner successfully rode the wave,
delivering their seasonal collections as scheduled and their highly-
.l:-%'.l". lhi."g‘f‘r:ﬂ :"-. anticipated skincare line to Sephora as planned. Sales have been
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PORTRAIT:
Min. Dimensions: 2550x3300 (300dpi)
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strong ever since.

PHOTO SUBMISSION: (required)

¢ (4) landscape-oriented ¢
e (4) portrait-oriented

e combine candid & portrait styles

e color only (no black & white)
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When Camila Coelho made the decision to move her life and business
from Los Angeles to Miami, she had one big goal in mind: motherhood!
The Brazilian-born top beauty influencer and entrepreneur is no

stranger to change or big dreams; but for Coelho, becoming a mother

was the higgest drearmn of all.

©CamilaCoello




